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Organic farming builds on the functioning of nature, and wants to manage 
in harmony with natural systems. Organic farming is a farming, food 
production and production system that aims to prohibit at least the various 
chemicals, artificial fertilizers, artificial growth promoters, and the 
protection of nature beyond the protection of wildlife. It originated from the 
fact that biodynamic farming considered the production farm and unity as 
a unified whole, in which the dynamic balance of life and interaction of living 
beings can be observed. He tries to bring this unit to the best possible state 
with his preparations, while the yield results allow the production unit to 
survive organically. Biodynamic farming has evolved into diverse trends and 
alliances and organizations with different goals. One of the many features 
of organic farming is that it handles the keeping of animals, and in particular 
their circumstances. 

 
Characteristics of organic farming 
 
Nowadays, the concept of sustainability is closely linked to organic 
agriculture. This includes the habitat and area of the farming area being 
used in such a way that its condition does not deteriorate, and even if 
conditions improve. The well-being of the animals is an important 
consideration for the farmer, because he can expect higher yields on the 
one hand and compatible with the principles of the organic farmer on the 
other. To ensure compliance with the principles, organic farming controls 
compliance with these principles. Of course, the question arises, how strict, 
consistent and playable? According to the basic condition set. Anyone 
wishing to produce and distribute agricultural raw materials, food, feed and 
seed with an organic label is obliged to comply with the relevant organic 
legislation and to carry out its activities in a control system. Those who do 
this as controlled partners of any official control organization are required 
to comply with the Fundamental Terms and Conditions, and also for those 
who carry out mass catering and want to produce organic-cosmetics. So 
they have to comply with all the requirements of the baseline system. Let's 
look at these specifications. 
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The products produced in this way must be GMO-free and must use the 
authorized substance on the list during production. Organic propagation 
material must be produced in the same way, except that cultivation can be 
started from conventional ingredients. Organic and conventional units can 
be well separated within a farm, but animal species should not have the 
same species (except fish), and can easily be distinguished in crop 
production. It is forbidden to store materials and equipment in the organic 
farm or unit. It is important to document all procedures, materials and 
movements. The specifications already show that documentation plays an 
important role. Control is also documentation-based, built on this. 
Obviously, the specifications detail the specific requirements and rules of 
each production branch and living entity. If the product has been produced 
in accordance with organic standards, it shall be marked with a logo 
indicating that the product is organic. This logo makes it possible to 
distinguish individual products from the premium for the logo product. The 
logo is a unique identifier that is issued when the conditions of a specific set 
of rules are met. The logo already familiar to consumers helps us to expect 
the quality, message and image of the product from the trust that has 
already developed. This is definitely a strong marketing advantage, and 
getting such a log is conditional. 

During production of the product, it must be separated from other 
products either in space or in time. That is, whether or not the organic 
product should be present in another plant in space, but production or 
packaging should take place at other production times. It is a basic 
requirement that the ingredients of a product should be completely 
biological, but if it is not possible to obtain all the ingredients from an 
organic source and the ingredient is on the positive list of the EU regulation, 
then up to 5% is not an organic ingredient. Legislation is the range of 
substances that can be used at this time, even for baby food. The use of 
ionizing radiation, genetically modified substances, preservatives, flavor 
enhancers, stock enhancers, flavor enhancers is not permitted, ie 
prohibited. 

In addition, the specification specifies the terms that can be used on the 
product label. For example, a product that has started the conversion of the 
production area into an organic product is considered as a transition 
product, and one year has passed since plant origin products. As has been 
said before, the proportion of organic ingredients should be at least 95%, 
and that should not be on the positive list. These requirements also apply 
to seeds and propagating material. In addition, a number of regulations 
regulate the necessary conditions. They prefer resistant varieties instead of 
GMOs, which means that we should strive to use old varieties that have 
once endured the trials and are now in a good position to fight the 
pathogens. There is also a separate section on animal husbandry. As a rule, 
organic animals are also needed in the stock, but in some cases non-organic 
animals may be included in the breeding. Care should be taken to maintain 
conditions in which animals are likely to feel or have proven themselves. 
Ventilation, light conditions, and space should be such as to meet the needs 
of the species and individual. Efforts should be made to make animals live 
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on natural pastures and, if this is not possible, to strive for the maximum 
possible at least in time. Truncation, other intervention may be used only 
in justified cases. The feed must also be organic and most of it must come 
from its own pasture. Feed from the transition areas can also be included 
after a certain period of time. The focus in healing is on prevention. So, by 
providing the conditions and conditions, you will be able to educate strong 
and strong individuals that are more tolerant of the difficulties. Under 
certain conditions, the animals can be cured by medical and pharmaceutical 
methods, but the individual can then be re-established if certain conditions 
are met. That is, it can be downgraded with too frequent veterinary 
intervention. 

The development of organic production began in the 1920s by Rudolf 
Steiner. In agriculture, after World War I, the motives and signs of 
industriality appeared in Europe (already in the US). Due to increased food 
requirements, fertilizers were increasingly used to increase in production, 
the chemicals produced by the chemical industry were used to protect the 
growing crop (also caused by pests, insects, fungi supplied by agricultural 
products from the American continent) and mechanized (for example: 
mechanization of harvesting, threshing, plowing), the work of the multitude 
of animals and people doing the work has become superfluous. (For 
example, in 1938, the use of fertilizers per 1 ha in the Netherlands was 310 
kg, in Germany 100 kg, and in Hungary 2 kg.) This caused changes in the 
purpose of production. Until now, production was primarily for self-
sufficiency and only in the secondary market, during which the surplus was 
sold out. In this agricultural model, the producer relied primarily on his 
internal resources, forming a closed agricultural system. The new model 
has been replaced by a new model that has increasingly relied on external, 
industrial-based resources, and has developed an agricultural model. In this 
change, the work of a large number of people working in agriculture has 
become superfluous. Since the former village communities were the basis 
of this (close working relationship), so they also began to disintegrate. The 
closed relationship between the village, the individual, and the land has 
ceased. As the number of producers decreased, the land became less and 
less the foundation of the village and the individual. At the start of organic 
agriculture, this disintegrated role would have been restored, ie the 
implementation of a closed system based on internal resources, which 
retains the form of village life and community. Afterwards, several organic 
trends were developed mostly in German, but the role of organic production 
was negligible. The change occurred when in the 1960s and 1970s the 
detrimental effects of excessive chemicalization became known, and at the 
same time the basic cost of industrial production increased with the energy 
price explosion. At the same time, the other change was that agricultural 
commodity prices fell significantly due to market oversupply. There were 
very big problems at this time. uncontrolled use of chemicals and the 
resulting environmental damage, manure, animal carcasses not being 
treated properly, impoverishment of wildlife, food shortages or high food 
prices. At that time, two trends were solved. One is the organic agriculture 
already mentioned, which completely excludes the use of chemicals, and 



New Researches from Business Studies, ISBN 978-80-89691-59-3 

144 

the other is the integrated production that allows moderate use of chemicals 
based on scientific calculations. One of the trends was organic production, 
which completely rejected the use of organic chemicals that cause a loss of 
confidence in agricultural products, while the other was integrated 
production aimed at their rational use. Since organic production has solved 
many problems that have arisen so far in the 1970s with sustained food 
overproduction, the West, which is suffering from environmental 
degradation, has begun to support this trend. (Buday-Sántha, 2007) 
 

Graph 1. Organic farm land in ha (2012-2017) 

 
Source: Eurostat 

 
We can see that the land size in almost every European countries 

increased between 2012-2017. The main reason for this is the expand 
market demand and this cause supply increasing. The largest territories 
having in Spain, France, Germany and Italy which means that Western and 
Souther European countries are the largest producers and most of them are 
the largest market owners. Similar trends can be seen in the worldwide 

GEO/TIME 2012 2013 2014 2015 2016 2017

European Union (current composition) 10 047 896 10 070 639 10 315 169 11 105 856 11 931 885 :

Belgium 59 718 62 471 66 704 68 818 78 452 83 508

Bulgaria 39 138 56 287 47 914 118 552 160 620 136 618

Czechia 468 670 474 231 472 663 478 033 488 591 496 277

Denmark 194 706 169 310 165 773 166 788 204 950 226 307

Germany 959 832 1 008 926 1 033 807 1 060 291 1 135 941 1 138 272

Estonia 142 065 151 164 155 560 155 806 180 852 196 441

Ireland 52 793 53 812 51 871 73 037 76 701 74 336

Greece 462 618 383 606 362 826 407 069 342 584 410 140

Spain 1 756 548 1 610 129 1 710 475 1 968 570 2 018 802 2 082 173

France 1 030 881 1 060 755 1 118 845 1 322 911 1 537 351 1 744 420

Croatia 31 904 40 660 50 054 75 883 93 593 96 618

Italy 1 167 362 1 317 177 1 387 913 1 492 571 1 796 333 :

Cyprus 3 923 4 315 3 887 4 699 5 550 5 616

Latvia 195 658 185 752 203 443 231 608 259 146 268 870

Lithuania 156 539 165 885 164 390 213 579 221 665 234 134

Luxembourg 4 130 4 447 4 490 4 216 4 528 5 444

Hungary 130 607 130 990 124 841 129 735 186 322 199 683

Malta 37 7 34 30 24 41

Netherlands 48 038 48 936 49 159 49 273 52 204 56 203

Austria 533 230 526 689 525 521 552 141 571 423 620 656

Poland 655 499 669 863 657 902 580 731 536 579 494 978

Portugal 200 833 197 295 212 346 241 375 245 052 253 786

Romania 288 261 286 896 289 252 245 924 226 309 :

Slovenia 35 101 38 664 41 237 42 188 43 579 :

Slovakia 164 360 157 848 180 307 181 882 187 024 189 148

Finland 197 751 204 810 210 649 225 235 238 240 258 672

Sweden 477 684 500 996 501 831 518 983 552 695 576 845

United Kingdom 590 011 558 718 521 475 495 929 490 205 497 742

Iceland : 7 727 : 22 464 22 594 6 838

Norway 55 260 51 662 49 827 47 640 47 621 47 042

Switzerland 121 013 127 282 133 002 136 287 141 249 150 491
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thanks to the increase of territories of South American Countries like 
Argentina and Southern East countries like China, Australia. As in Australia, 
China and Argentina there are great grasslands and pastures in Europe 
there are arable areas and horticultural farms. The production is in Europe 
and North America mainly similar as the markets. In Belgium which has a 
strong food industy the organic terriories increase is 5-10% as the market 
increase pulls the land increase. The Netherlands has similar food industry 
but we cannot see similar increase like in Belgium. The main cause would 
be higher land prices and it is not worth to change the production method 
because tha market demands mainly processed food. In Denmark the 
market share is the largest in the world. It means that 8,4% of all food 
routed of organic. The strong food industry follows the trends and supplies 
organic food to the consumers. Spain has the largest territories in Europe 
with mainly horticultural production. France, U.K. and Germany has the 
largest markets. 
 

Graph 2. The large of organic farming area (2000-2016) 
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Graph 3. Organic land, producers and market nowadays 

 
Source: FiBl 

 
If we can look at the per capita consumption we can see that European 

and North American countries are the leaders. What does it mean? Health 
awareness and consumer power are the 2 main reasons for organic 
production. As the registration fees are expensive the producer can buy it 
and certificated if it has more capital or money to invest it. 
 

Graph 4. Food consumption by regions 

 
Source: FiBl 

 
But why do we need support for agricultural production? Support is 

required for two reasons. In the first case it is done to help the transition to 
organic farming. For yields, we can expect lower yields during and after the 
changeover. Organic production abandons the use of the most effective 
yield enhancers known today. With this, you take more risk, which you want 
to compensate for in the prices. (Buday-Sántha, 2002) The yields of this 
production mode are uncertain. states Solti (1999) and Loch and Nosticzius 
(1992). Kürthy (1997) also states that organic farming with lower yields 
does not provide a solution to the world's hunger problem. Several other 
authors also show a decline in yields. (Radics, 2002; Illés 1995; Kim 1999). 
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There were also experiments where, on the other hand, they achieved 
higher yields in organic production. (Liebhardt, 2003) National colonial and 
local studies conducted in 2007 showed that the yields of organic production 
were behind traditional cultivation. 

 
Material and Method 
 
In this article, besides a review of the literature, a questionnaire survey 
conducted in 2017, which was prepared at Óbuda University, will be 
evaluated. The original questionnaire was used by Maria Hofer in 2005 and 
2006. Our questionnaire is a repetition of this research, because the 
questions were not copied one by one, but we selected and evaluated the 
results so that they could be compared with the results of the older survey. 
In addition to demographic data, the questionnaire asked the size and 
income of the household, how much the households spend on food. Using 
Likert scales (1-5 and 1-7), we have received answers to many questions, 
such as the advantages and disadvantages of organic products. We were 
interested in how often shopping, the average spending, the preferred place 
to buy, etc. are. The contents of the consumer basket and the motivation 
of the purchase were among the issues. An important issue was the extent 
of the organic premium and the admissibility of organic products. The last 
question examined the main distribution opportunities. Results were 
analyzed using basic mathematical methodology (%, averages, etc.). For 
more complex analysis, we used the help of IBM spss software (version 25) 
and revealed the correlation of the variables. The methods used are cross-
sectional tables, one-way ANOVA, Khi square test and correlation 
calculation. Based on these, we can draw conclusions on both our own and 
Hofer's research in 2009. Hofer examined the relationship between the 
health status and nutritional habits of the population and the conditions of 
nature conservation and sustainable development. Knowing this, our 
research questions were as follows. 

At the beginning of the questionnaire I applied biographical questions 
(gender, age, education, occupation). These were the main variables. 

Q1. Do students have thorough and reliable information about 
organic products? 
Q2. Is there a difference between gender responses and what is the 
difference? 
Q3. How does age affect the answers to questions? 
Q4. What is the role of occupation in the consumption of organic 
products? 
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Results 
 
In recent decades, more and more researchers have been looking at organic 
farming. Below are some of these researches without completeness. The 
importance of the topic is high, as the production and consumption of 
organic food has become more and more common in traditional food 
economy journals, with more and more conferences and other scientific 
activities. 

A German research couple looked at the question of reducing the 
consumption of organic food in the lives of families with children, when 
children get into puberty. Based on the analysis of the reasons, we 
concluded that the commitment to bio-nutrition in adolescents is not 
significant, ie it should be strengthened, just as they do not choose 
confectionery and over-salted products (Riefer & Hamm, 2011). 

Su-Huey Quah and Andrew K. G. Tan (2009) studied the organic food 
consumption habits of Malaysian consumers. Recently there have been 
significant changes in Romania: Petrescu et al. (2016) explored new trends 
in organic food consumption. German consumer habits were analyzed by 
Johanna Lena Hasselbach and Jutta Roosen (2015) on a sample of 720 
German consumers. Vietoris et al. (2016) examined the Romanian 
consumer habits with a sample of 350 respondents. Kádeková et al. (2017) 
has recently evaluated the consumption of organic products in Slovakia in 
response to 227 respondents' responses. 

In the US there is a trend which means that younger consumers are 
increasingly growing health thinking. Approximately 25% of 15-17 aged 
teens worry about staying healthy. Many members of generation Z follow 
their parents healthy way. They tend to follow some reliable brand if the 
trust is developed. The food media can affect to them, so this is the 
simpliest way to affect them in the good way (Mintel, 2018). 

In our analysis, in addition to elementary statistical analysis, we have 
also proposed more complex statistical methods for researching 
phenomena. The research primarily seeks to find out if and, if so, what is 
the difference with the literature. And it turns out whether there is a 
difference in the answers to the questions by gender, age and occupation. 
The distribution of qualifications has not been studied because the majority 
of students have not completed their university studies so that no 
measurable results were found. In addition, we have examined whether 
there is a correlation between household income and food expenditure, as 
well as expenditure on organic products. 

First of all, we examined whether gender responses differ in the case of 
questions and what could be the background. On basic demographic issues 
such as age, gross income, number of people living in households, etc. In 
terms of gender differences, it seemed to be the first time that there was a 
difference in gender responses, but the ANOVA test showed no significant 
difference. Although the value of some factors is close to the 5% level, it 
has not yet reached. For example, in the case of age, number of children or 
education, we have seen this. 
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There are some obvious differences in gender responses to answers to 
questions. In the case of the disadvantages of organic products, the 
unreliability of the product is less important for women than for men. The 
difference seems great, but it did not reach the 5% threshold based on the 
ANOVA test, so we can't say that this pattern shows a real difference 
between the sexes. In the case of other answers, it is clear that the 
respondents of both sexes have the same opinion. In the case of product 
benefit, the test result is 7.5% for men. However, since this value does not 
exceed 5%, we cannot make such a statement. The next question is where 
there is a difference in the place of purchase. Here, not only the mean value, 
but the ANOVA test also shows a difference between men and women. 
Women are much more likely to buy in a bio shop than men. In practice, 
they are the target audience for organic shops. 

Regarding the most typical shopping places, the averages show that "I 
usually buy here and I buy organic-products", but rather for men. This may 
be due to laziness, spontaneity and comfort. This is supported by a 1.3% 
value. When examining the causes of consumption, we find that women are 
more likely to mention health reasons than men. This is evidenced by the 
ANOVA test. So women are more aware of the positive health effects of the 
organic product range and are more concerned about their health than men. 

As far as food consumption is concerned, how important it is to create 
one's own production and to create one's own lifestyle, men have 
consistently given stronger answers than women, so there is a difference 
between them. Men are less concerned with the product itself or with their 
own production. That is, they take less account of health reasons and are 
less prone to self-sufficiency. 

Women are more receptive to advertising opportunities that promote the 
product line. Professionals, flyers and free newspapers have more impact 
on them than men. 

If we look at the response of the age groups, we can see that 26-30. 
Biotech products are less reliable than those over 40 years of age, so there 
are differences between age groups. Such differences can also be seen in 
the responses to the benefits of organic products and the causes of 
consumption. Such differences can be seen in the benefits of organic 
products, and in the study of the causes of consumption. There are 
differences between the age groups for each question in the last questions, 
but the difference is consistent. 

When examining the age composition, there is a close relationship 
between education and age, but there is a close relationship between 
occupation and age, the number of children and food consumption, that is, 
these factors influence each other. somebody, the less he consumes this 
kind of food. 

The relationship between occupation and food, the size of income, the 
number of children and the number of households are closely linked. 
According to the responses, the consumption of organic products is 
extremely important for entrepreneurs and public servants, while less 
important for students and private sector employees. That is, the first 



New Researches from Business Studies, ISBN 978-80-89691-59-3 

150 

groups pay special attention to this. In the case of purchased products, it 
was typical that employees buy biomass. 

Entrepreneurs are less affected by price, while public servants say that 
advertising has nothing to do with their consumption. Occupation did not 
play a distinctive role in the consumption of major foods. That is, regardless 
of their occupation, these products are bought or not. However, special 
products, such as food supplements, found great differences in the 
consumption of oily seeds. 

 
Conclusion 
 
The respondents are aware of the two main benefits of organic products 
and organic production. The positive effect of chemical and environmental 
effects. The role of the health factor in the consumption of domestic organic 
products is high, but the consumer price of products is one of the biggest 
obstacles to the widespread distribution of products. In addition, the role of 
distrust is significant. Consumers questioned are confident that the product 
is truly organic and reliable. Domestic sales channel coverage is low, but 
the distribution of organic products has always indicated that supply in this 
area is significantly worse in the countryside than in Budapest. 

When examining gender responses, it can be stated that women pay 
more attention to their health than men. They are more willing to go to a 
store selling organic products, and they are more affected by ads. 
Occupational responses also showed a difference. 
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